
ABSTRAK 

 

Penelitiannnini bertujuannn untukkk menganalisis dan mengetahuiii tentang 

: (1) pengaruhhh priceee discounttt terhadap pembelian dengan cara iiimpulseee 

buyinggg pada pelanggan Matahari Departement Store (2) pengaruhhh bonusss 

packkk terhadappp pembelian dengan cara impulseee buyinggg pada pelanggannn 

Matahari Departement Store. Penelitian ini dilakukan pada Matahari Departement 

Store Cabang Paragon Kota Semarang. Penelitian ini bersifat penelitian kuantitatif. 

Populasi pada penelitian ini adalah pelanggan Matahari Departement Store Cabang 

Paragon Kota Semarang. Teknikkk pengambilannn sampelio menggunakaneeee 

metodeepurposivee samplinghhdengan jumlahl sampelll sebanyakk 100 orang. 

Teknikkk pengambilann data menggunakanrrkuesionerrr yangggg telahii diuji 

validitasss dan reliabilitasnyashserta teknisssanalisisss data menggunakannn 

regresia linierrr bergandaaaaaa 

Hasiln penelitiannn menunjukkannn bahwa (1) terdapattt pengaruhhh tidak 

positif  antara price discount terhadappp pembeliannn dengannn cara impulseee 

buyinggg pada pelanggannn Matahari Departement Store dibuktikan dengan nilai t 

hitungggg sebesar 0, 815 dengan nilai signifikan sebesar 0,417 (2) terdapat 

pengaruh positif signifikan antara bonus pack terhadap pembelian dengan cara 

impulse buyingpada pelanggan Matahari Department Store dibuktikannn dengan 

nilai t hitung sebesar 7,174 dengan nilai signifikan 0,00.  
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ABSTRACT 

 

 The purpose of this research was to found analyze and influence : (1) effect 

of price discount on impulse buying of Matahari Departement Store customer (2) 

effect of bonus pack on impulse buyingof Matahari Departement Store customer. 

This research was conducted at Matahari Departement Store Semarang Paragon 

Branch. This research is quantitative research. The population were customer of 

Matahari departement Store Paragon branch Semarang City. The sampling 

technique uses a purposive sampling methode with a total sample of 100 people. 

Data was collected through questionnaire which validity and reliability were alredy 

verified. Multiple regression was used as analyze technique. 

 Results have show that : (1) there was no positive effect between price 

discount on impulse buying on customer Matahari Departement Store by t value of 

0,815 with significant value of 0,417 (2) there was significant positive effect 

between bonus pack on impulse buying on customer Matahari Departement Store 

by t value of 7,174 with significant value of 0,00. 
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