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MOTTO 

 

“ Meskipun harus jatuh dan menyakiti diri sendiri, tetaplah berlari meraih mimpi” 

“ Hidup adalah patung yang kamu buat saat kamu membuat kesalahan dan belajar 

darinya “ 

“ Follow your dream like breaker, even if it breaks down, don’t ever run backwards, 

never! “ 
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ABSTRAK 

 Saat ini, masyarakat lebih memilih kendaraan pribadi daripada transportasi 

umum, karena peranan transportasi umum dengan rendahnya pelayanan sarana dan 

prasarana, waktu yang ditempuh cukup lama, tingkat kenyamanan dan keamanan 

rendah, dan aksesbilitas yang sulit didaerah tertentu, oleh sebab itu kebutuhan 

kendaraan pribadi sangat meningkat, salah satunya adalah mobil. Contohnya Mobil 

Xpander, mobil ini sangat cocok untuk mobil keluarga karena space yang cukup 

luas, interior super mewah, performa tangguh dan dilengkapi fitur handal. Namun 

proses keputusan pembelian konsumen keluarga cukup membutuhkan waktu yang 

lama untuk mereka berdiskusi, hal ini mereka akan sangat teliti dan kritis dalam 

pemilihan produk mobil yang dikehendaki. Maka dari itu penulis ingin mengetahui 

pengaruh family types, family stages, dan household conflict terhadap keputusan 

pembelian. Pengumpulan data menggunakan metode survey dengan cara 

membagikan kuesioner sebanyak 100 responden yang merupakan pelanggan atau 

pemakai Mobil Xpander yang ada di Kabupaten Kendal.  

 Hasil penelitian yang didapat menunjukkan bahwa Family Types 

berpengaruh positif dengan ditunjukkan melalui besarnya standarrized cofficient 

beta (X1) sebesar 0,205 dan nilai sigifikan sebesar 0,039, maka terdapat pengaruh 

positif dan signifikan antara variabel Family Types terhadap Keputusan Pembelian 

Mobil Xpander. Selanjutnya Family Stages  berpengaruh posistif dengan hasil 

standarrized cofficient beta (X2) sebesar 0,242 dan nilai signifikan sebesar 0,013, 

maka terdapat pengaruh positif dan signifikan antara variabel Family Stages 

terhadap Keputusan Pembelian Mobil Xpander serta Household Conflict 

berpengaruh positif dengan hasil standarrized cofficient beta (X3) sebesar 0,196 

dan nilai signifikan sebesar 0,044, maka terdapat pengaruh positif dan signifikan 

Household Conflict terhadap Keputusan Pembelian Mobil Xpander. 

Kata Kunci : Family Types, Family Stages, Household Conflict, Keputusan 

Pembelian 
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ABSTRACT 

At present, people prefer private vehicles over public transportation, 

because of the role of public transportation with the low service facilities and 

infrastructure, the time it takes for a long time, the level of comfort and security is 

low, and the accessibility is difficult in certain areas, therefore the need for private 

vehicles is increasing, one of them is a car. For example the Xpander Car, this car 

is perfect for a family car because of its ample space, super luxurious interior, tough 

performance and powerful features. However, the family consumer purchasing 

decision process requires quite a long time for them to discuss, this matter they will 

be very thorough and critical in selecting the desired car product. Therefore, the 

writer wants to know the effect of family types, family stages, and household 

conflicts on purchasing decisions. Collecting data using a survey method by 

distributing questionnaires as many as 100 respondents who are customers or users 

of Xpander Cars in Kendal Regency. 

The results obtained indicate that Family Types have a positive effect as 

indicated by the amount of standardized cofficient beta (X1) of 0.205 and a 

significant value of 0.039, so there is a positive and significant effect between the 

Family Types variable on the Xpander Car Purchase Decision. Furthermore, 

Family Stages has a positive effect with the standardized cofficient beta (X2) results 

of 0.242 and a significant value of 0.013, so there is a positive and significant 

influence between the Family Stages variable on the Xpander Car Purchase 

Decision and Household Conflict has a positive effect with the standardized 

cofficient beta (X3) results of 0.196 and a significant value of 0.044, then there is a 

positive and significant Household Conflict influence on the Xpander Car Purchase 

Decision. 

Keywords: Family Types, Family Stages, Household Conflict, Purchasing 

Decisions 
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