
Affective_Response_and_Attracti
on_Effect_on_Consumer_s_201

9.pdf
by Eric Santosa

Submission date: 21-Oct-2019 07:51AM (UTC+0700)
Submission ID: 1196730871
File name: Affective_Response_and_Attraction_Effect_on_Consumer_s_2019.pdf (399.82K)
Word count: 8254
Character count: 40363

















































7%
SIMILARITY INDEX

5%
INTERNET SOURCES

2%
PUBLICATIONS

5%
STUDENT PAPERS

1 2%

2 1%

3 1%

4 1%

5 1%

6 1%

7 1%

Exclude quotes On

Exclude bibliography On

Exclude matches < 1%

Affective_Response_and_Attraction_Effect_on_Consumer_s_20…
ORIGINALITY REPORT

PRIMARY SOURCES

Submitted to The University of Manchester
Student Paper

www.victoria.ac.nz
Internet Source

Submitted to Singapore Management University
Student Paper

Submitted to UCSI University
Student Paper

eprints.undip.ac.id
Internet Source

hdl.handle.net
Internet Source

the-mouse-trap.com
Internet Source




	Affective_Response_and_Attraction_Effect_on_Consumer_s_2019.pdf
	by Eric Santosa

	Affective_Response_and_Attraction_Effect_on_Consumer_s_2019.pdf
	ORIGINALITY REPORT
	PRIMARY SOURCES


