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ABSTRAK 

Penelitian iini idilakukan iuntuk imenguji idua ivariabel ibebas iyaitu iiklan idan icelebrity 

iendorsement iterhadap ivariabel iterikat iyaitu iminat ibeli iterhadap iaplikasi ibelanja  

ionline iTokopedia idi iFakultas iEkonomika idan iBisnis iUniversitas iStikubank  

iSemarang idengan ijumlah iresponden i100. IPenelitian iini imenggunakan idata iprimer,  

iuji ivaliditas, iuji ireliabilitas, iuji If, iuji ideterminasi, iuji It, idan ianalisis iregresi ilinear 

iberganda isebagai ipenentu idata. IHasil iyang idiperoleh idari ipenelitian iini iadalah 

ikedua ivariabel ibebas, iiklan idan icelebrity iendorsement iberpengaruh ipositif idan 

isignifikan iterhadap ivaiabel iterikat iminat ibeli. 

Kata iKunci: iIklan, iCelebrity iEndorsement, iMinat iBeli. 
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ABSTRACT 

This iresearch iconducted ito iexamined i2 iindependent ivariables iwhich iis iadvertising 

iand icelebrity iendorsement ion ibuying iinterest iin ionline ishopping iapplication 

iTokopedia iat iEconomic iand iBusiness iStikubank iUniversity iSemarang iwith itotal 

irespondent iof i100. IThis iresearch iused iprimary idata, ivalidity itest, ireliablity itest, If 

itest, idetermination itest, It itest, imultiple iregression ianalysis ias ia idata ideterminants.  

IThe iresult iof ithis iresearch iis ithat iboth iindependent ivariables ihave ia ipositive iand 

isignificant iinfluece ion ibuying iinterest iin ionline ishopping iapplication iTokopedia iat 

iEconomic iand iBusiness iStikubank iUniversity iSemarang. 

Kerywords i: iAdvertising, iCelebrity iEndorsement, iBuying iInterest. 
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