
DAFTAR PUSTAKA 

 
 

Agung, I G.N., (2015) Statistika Penerapan Model Rerata Sel Multivariat dan Model 

Ekonometri dengan SPSS, Yayasan SAD Satria Bhakti, Jakarta 

Alzola, C., & Harrell, F.E., (2016) An introduction to S and the Hmisc and design libraries.. 

Website: http://biostat.mc.vanderbilt.edu/RS. Diakses 20 September 2020 

Arifin, B.H., (2015) Pengguna Twitter Indonesia Terbanyak Ketiga Dunia. 

http://www.enciety.co/pengguna-twitter-indonesia-terbanyak-ketiga-unia. Diakses 20 

September 2020 

Arunachalam, R., & Sarkar, S., (2013) The new eye of government: Citizen sentiment 

analysis in sosial media. In Sixth International Joint Conference on Natural Language 

Processing (p. 23) 

Berry, M.W. & Kogan, J., (2010) Text Mining Aplication and Theory, Wiley, United 

Kingdom 

Brogan, C. (2011) Social Media : 101 Tactics and Tips to Develop Your Business Online. 

John Willey & Sons. Manhattan 

Budiharto, W. & Rachmawati, R.N., (2010) Pengantar Praktis Pemograman R Untuk Ilmu 

Komputer, Halaman Moeka, Jakarta 

Dehaff, M. (2015) Sentiment Analysis, Hard But Worth It!, 

http://customerthink.com/sentiment_analysis_hard_but_worth_it/. Diakses 20 

September 2020. 

Han, J. & Kamber, M., (2016) Data Mining: Concepts and Techniques, Wiley, United 

Kingdom 

Kusrini,  E., Luthfi, T., (2017) Algoritma  Data  Mining.  Andi, Yogyakarta 

Liu, B., (2012) Sentiment Analysis And Opinion Mining Synthesis Lectures On  Human 

Language Technologies, Morgan & Claypool Publisher, 5(1), pp.1-167 

Masyhur. F.,  Shaufiah. & Bijaksana, M.A., (2014) Filtering SMS Spam Berdasarkan Naive 

Bayes Classifier dan Apriori Algorithm FrequentItemset, Skripsi, Universitas Telkom 

Bandung 

Maulana, A., (2016) Twitter Rahasiakan Jumlah Pengguna di Indonesia. Website: 

https://www.cnnindonesia.com/teknologi/20160322085045-185-118939/twitter-

rahasiakan-jumlah-pengguna-di-indonesia. Diakses 20 September 2020 

Nasrullah, R., (2016) Media Sosial Perspektif Komunikasi, Budaya, Sosioteknologi. Simbiosa 

Rekatama Media. Bandung 

Permenpan., (2012) Pedoman Pemanfaatan Media Sosial Instansi Pemerintah 

Pratama, I. D., (2017) Bahasa Komplain di Media Sosial Twitter. Jurnal Bahasa, Sastra, dan 

Pengajarannya, 1(1), 35-56 

PADK., (2020) Hindari Lansia Dari Covid 19. Website: 

http://www.padk.kemkes.go.id/article/read/2020/04/23/21/hindari-lansia-dari-covid-

19.html. Diakses 20 September 2020 

http://biostat.mc.vanderbilt.edu/RS
http://customerthink.com/sentiment_analysis_hard_but_worth_it/
https://www.cnnindonesia.com/teknologi/20160322085045-185-118939/twitter-rahasiakan-jumlah-pengguna-di-indonesia
https://www.cnnindonesia.com/teknologi/20160322085045-185-118939/twitter-rahasiakan-jumlah-pengguna-di-indonesia


Ratnawati, F., (2018) Implementasi  Algoritma Naive Bayes Terhadap Analisis Sentimen 

Opini Film Pada Twitter, Jurnal Inovtek Polbeng, 3(1) Juni, pp.50-59 

Santosa, B., (2015) Data Mining: Teknik Pemanfaatan Data Untuk Keperluan Bisnis. 

GrahaIlmu. Yogyakarta 

Sari, F.V. & Wibowo, A., (2019) Analisis Sentimen Pelanggan Toko Online JD.ID 

Menggunakan Metode Naïve Bayes Classifier  Berbasis Konversi Ikon Emosi, Jurnal 

Simetris, 10(2) November, pp.681-686 

Symeonidis, S., Effrosynidis, D., & Arampatzis, A. (2018). A comparative evaluation of pre-

processing techniques and their interactions for Twitter sentiment analysis. Expert 

Systems With Applications, 110, 298–310 

Utami, P.D., (2018) Analisis Sentimen Review Kosmetik Bahasa Indonesia Menggunakan 

Algoritma Naïve Bayes Classifier, Skripsi, Politeknik Negeri Jakarta 

 


