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MOTTO 

 

 

“Hanya ada dua pilihan untuk memenangkan kehidupan: 

keberanian, atau keikhlasan. Jika tidak berani, ikhlaskan 

menerimanya. Jika tidak ikhlas, beranilah mengubahnya”. 

 

(Lenang Manggala) 

 

 

Allah tidak membebani seseorang melainkan sesuai 

kesanggupannya. 

 

(QS Al Baqarah 286) 
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ABSTRAK 

Penelitian ini bermaksud untuk mengkaji secara empiris pengaruh Pajak, 

Tunneling Incentive, Good Corporate Governance, Mekanisme Bonus dan 

Ukuran Perusahaan terhadap Transfer Pricing. Penelitian dilaksanakan pada 

perusahaan manufaktur yang terverifikasi di Bursa Efek Indonesia dari tahun 2017 

hingga tahun 2019. Teknik sampling menggunakan purposive sampling, dan 

didapat jumlah sampel 129 perusahaan manufaktur. Teknik analisis data 

menggunakan analisis regresi logistik. Hasil penelitian ini menunjukkan bahwa 

Good Corporate Governance berpengaruh signifikan terhadap transfer pricing. 

Sementara itu, Pajak, Tunneling Incentve, Good Corporate Governance, 

Mekanisme Bonus dan Ukuran Perusahaan tidak berpengaruh terhadap Transfer 

Pricing. 

Kata kunci : Transfer Pricing, Pajak, Tunneling Incentive, Good Corporate 

Governance, Mekanisme Bonus, Ukuran Perusahaan. 
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ABSTRACT 

 

This study intends to examine empirically the effect of Taxes, Tunneling 

Incentives, Good Corporate Governance, Bonus Mechanisms and Firm size on 

Transfer Pricing. The research was conducted in manufacturing companies that 

were verified on the Indonesia Stock Exchange from 2017 to 2019. The sampling 

technique used purpsove sampling, and obtained a sample 129 manufacturing 

companies. The data analysis technique used logistic regression analysis. The 

results of this study indicate that Good Corporate Governance has a significant 

effect on transfer pricing. Meanwhile, Tax, Tunneling Incentive, Good Corporate 

Governance, Bonus Mechanism and Company Size have no effect on Transfer 

Pricing. 

Keywords : Transfer Pricing, Tax, Tunneling Incentive, Good Corporate 

Governance, Bonus Mechanism, Company Size 
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