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ABSTRAK 

 

Tujuan dari penelitian ini untuk mengetahui pengaruh kesenangan konsumen dan romantisme 

terhadap cinta merek pada pengguna produk Wardah di Kota Semarang. Metode kuantitatif 
digunakan dalam penelitian ini dan data diukur menggunakan skala likert. Pengambilan sampel 

menggunakan metode purposive sampling dengan kriteria sampel dan didapatkan sampel 
sebanyak 150 orang. Hasil dari penelitian ini menunjukan bahwa kesenangan konsumen dan 
romantisme berpengaruh positif dan signifikan terhadap cinta merek. 

 
Kata kunci: Kesenangan Konsumen, Kedekatan/Keintiman, Cinta Merek 
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ABSTRACT 

 

The objective of this study was to find out the effect of customer delight and romantism on 

brand love toward Wardah product consumers in the city of Semarang. Quantitative methods 
were used in this study and the data were measured by using a Likert Scale. The sampling method 

used was purposive sampling method along with sample criterion and the number of samples 
obtained were 150 people. The results of the research, customer delight and romantism have a 
positive and significant effect on brand love. 

Keywords: Customer Delight, Romantism, Brand Love 



ix  

 

KATA PENGANTAR 

 

 

Puji syukur kehadirat Allah SWT yang telah melimpahkan rahmat, 

hidayah, serta inayah-Nya sehingga skripsi dengan judul “Pengaruh Kesenangan 

Konsumen Dan Romantisme Terhadap Cinta Merek (Studi Pada Pengguna 

Produk Wardah di Kota Semarang)” ini pada akhirnya terselesaikan dengan 

baik. Skripsi ini disusun sebagai salah satu persyaratan dalam menyelesaikan 

pendidikan program studi S1 Manajemen pada Universitas Stikubank Semarang. 

Dalam menyelesaikan penelitian ini, penulis banyak mengalami kendala 

dan kesulitan. Kendala tersebut dapat terselesaikan dengan adanya bantuan, 

bimbingan dan dukungan dari berbagai pihak. Untuk itu dengan penuh ketulusan, 

dalam kesempatan ini penulis mengucapkan terima kasih kepada: 

1. Bapak Dr. Edy Winarno, ST., M.Eng selaku Rektor Universitas Stikubank 

(UNISBANK) Semarang. 

2. Ibu Dra. M.G Kentris Indarti, S.E, M.Si, AK., CA., selaku Dekan Fakultas 

Ekonomika dan Bisnis (FEB) Universitas Stikubank (UNISBANK) 

Semarang. 

3. Bapak Dr. Suhana, S.S., M.M., selaku Ketua Program Studi Manajemen 

Universitas Stikubank (UNISBANK) Semarang. 

4. Bapak Harmanda Berima Putra, S.E., M.Sc., selaku Dosen Pembimbing yang 

telah memberikan arahan dan bimbingan kepada penulis sehingga skripsi ini 

dapat terselesaikan dengan baik. 

5. Bapak Drs. Bambang Sutejo, M.M., selaku Dosen Wali saya. 

6. Bapak dan Ibu Dosen serta seluruh staff Universitas Stikubank Semarang. 
  



x  

7. Kedua orang tua saya yang telah memberikan banyak dukungan dan doa 

kepada peneliti sehingga skripsi ini berjalan dengan lancar. 

8. Teman-teman dan semua pihak yang telah membantu dan memberikan 

dukungan kepada penulis sehingga dapat menyelesaikan skripsi ini. 

Penulis menyadari bahwa skripsi ini masih jauh dari kata sempurna karena 

keterbatasan kemampuan dan pengalaman penulis. Akhir kata semoga skripsi ini 

dapat memberikan manfaat bagi semua pihak yang berkepentingan. 

 

 

 

 

 
Semarang, 20 Januari 2022 

 

 
 

 

 
Pingki Dwi Aprilianingsih 



xi  

 

DAFTAR ISI 

HALAMAN JUDUL ...............................................................................................i 

HALAMAN PERSETUJUAN.............................................................................. ii 

PERNYATAAN KEASLIAN SKRIPSI ..............................................................iii 

SURAT PERNYATAAN KEASLIAN.......................................................................iv 

HALAMAN MOTTO ........................................................................................... v 

HALAMAN PERSEMBAHAN .......................................................................... vi 

ABSTRAK ...........................................................................................................vii 

ABSTRACT ....................................................................................................... viii 

KATA PENGANTAR ............................................................................................ ix 

DAFTAR ISI ........................................................................................................ xi 

DAFTAR TABEL .............................................................................................. xvi 

DAFTAR GAMBAR .........................................................................................xvii 

DAFTAR LAMPIRAN....................................................................................... xix 

BAB 1 PENDAHULUAN ..................................................................................... 1 

1.1 Latar Belakang Penelitian ............................................................................ 1 

1.2 Pertanyaan Penelitian  ................................................................................ 10 

1.3 Tujuan Penelitian ...................................................................................... 10 

1.4 Manfaat Penelitian .................................................................................... 10 



xii  

BAB II TINJAUAN PUSTAKA, PENGEMBANGAN HIPOTESIS DAN 

MODEL PENELITIAN .......................................................................................11 

2.1 Tinjauan Pustaka ....................................................................................... 11 

2.1.1 Kesenangan Konsumen.................................................................. .11 

2.1.2 Kedekatan/Keintiman (Romantisme)..............................................13 

2.1.3 Kecintaan Merek (Brand Love) ......................................................15 

2.2 Pengembangan Hipotesis........................................................................... ..16 

2.2.1 Pengaruh Kesenangan Konsumen Terhadap Cinta Merek.. .......... .17 

2.2.2 Pengaruh Romantisme Terhadap Cinta Merek. ............................ .17 

2.2.3 Kesenangan Konsumen dan Romantisme Berpengaruh Terhadap 

Cinta Merek. .................................................................................. 18 

2.3 Model Penelitian ..........................................................................................19 

BAB III METODE PENELITIAN ....................................................................... 20 

3.1 Metode Penelitian........................................................................................20 

3.2 Populasi dan Sampel ................................................................................. 20 

3.2.1 Populasi ......................................................................................... 20 

3.2.2 Sampel dan Metode Pengumpulan Sampel .................................... 20 

3.3 Metode Pengumpulan Data ....................................................................... 21 

3.3.1 Data dan Sumber Data ...................................................................21 

3.3.2 Lokasi Penelitian ............................................................................ 22 

3.4 Variabel Penelitian dan Definisi Operasional............................................ 22 



xiii  

3.4.1 Variabel Penelitian......................................................................... 22 

3.4.2 Definisi Operasional ...................................................................... 22 

3.5 Metode Pengujian Instrumen .................................................................... 24 

3.5.1 Uji Validitas .................................................................................. 24 

3.5.2 Uji  Reliabilitas .............................................................................. 24 

3.6 Uji Asumsi Klasik. ....................................................................................25 

3.6.1 Uji Normalitas............................................................................... 25 

3.6.2 Uji Multikolinearitas..................................................................... 25 

3.6.3 Uji Heteroskedastisitas ................................................................... 25 

3.7 Uji Analisis Regresi Linear Berganda..................................................... 26 

3.8 Pengujian Model.......................................................................................26 

3.8.1 Uji Koefisien Determinasi (R2) ................................................... 26 

3.8.2 Uji F............................................................................................... 26 

3.8.3 Uji Hipotesis ..................................................................................27 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN................................... 28 

4.1 Gambaran Umum Responden ................................................................. 28 

4.2 Deskripsi Variabel....................................................................................34 

4.2.1 Variabel Kesenangan Konsumen ................................................ 34 

4.2.2 Variabel Romantisme................................................................... 36 



xiv  

4.2.3 Variabel Cinta Merek. .................................................................. 39 

4.3 Uji Instrumen ............................................................................................. 41 

4.3.1 Uji Validitas................................................................................... 41 

4.3.2 Uji Reliabilitas ............................................................................... 43 

4.4 Uji Asumsi Klasik. ....................................................................................44 

4.4.1 Uji Normalitas ............................................................................... 44 

4.4.2 Uji Multikolinearitas ...................................................................... 46 

4.4.3 Uji Heteroskedastisitas .................................................................. 47 

4.5 Pengujian Model .......................................................................................49 

4.5.1 Uji Koefisien Determinasi (R2) ................................................... 49 

4.5.2 Uji F...............................................................................................49 

4.5.3 Uji Hipotesis (Uji T)...................................................................... 50 

4.6 Analisis Regresi Linear Berganda.....................................................................51 

4.7 Pembahasan ................................................................................................53 

4.7.1 Pengaruh Kesenangan Konsumen Terhadap Cinta Merek. ............53 

4.7.2 Pengaruh Romantisme Terhadap Cinta Merek. ............................ 54 

4.7.3 Pengaruh Kesenangan Konsumen dan Romantisme Terhadap Cinta 

Merek..........................................................................................................56 

BAB V KESIMPULAN, KETERBATASAN DAN IMPLIKASI..................... 57 

5.1 Kesimpulan ................................................................................................ 57 



xv  

5.2 Keterbatasan .............................................................................................. 57 

5.3 Implikasi ....................................................................................................58 

5.3.1 Implikasi Teoritis ..........................................................................58 

5.3.2 Implikasi Manajerial .....................................................................59 

5.4 Saran .......................................................................................................... 59 

DAFTAR PUSTAKA ...........................................................................................60 

LAMPIRAN ......................................................................................................... 64



xvi  

 
DAFTAR TABEL 

 

 
Tabel 1.1 Penjualan Kosmetik ............................................................................... 6 

 
 

Tabel 3.1 Definisi Operasional Variabel.................................................................23 

 
 

Tabel 4.1 Rincian Penyebaran Kuesioner.............................................................. 28 

 
 

Tabel 4.2 Rincian Responden ................................................................................. 29 

 
 

Tabel 4.3 Identitas Responden Berdasarkan Penggunaan Wardah Tiap Hari ........ 32 

 
 

Tabel 4.4 Identitas Responden Berdasarkan Kategori Produk Wardah ................ 33 

 
 

Tabel 4.5 Deskripsi Variabel Kesenangan Konsumen...........................................34 

 
 

Tabel 4.6 Deskripsi Variabel Romantisme............................................................. 36 

 

Tabel 4.7 Deskripsi Variabel Cinta Merek............................................................ 39 

 
 

Tabel 4.8 Hasil Uji Validitas ...................................................................................42 

 
 

Tabel 4.9 Hasil Uji Reliabilitas ............................................................................. 43 

 
 

Tabel 4.10 Hasil Uji Normalitas (Sebelum Diubah) .............................................. 44 

 
 

Tabel 4.11 Hasil Uji Normalitas (Setelah Diubah)................................................. 45 

 
 

Tabel 4.12 Hasil Uji Multikolinearitas ....................................................................47 

 
 

Tabel 4.13 Hasil Uji Heteroskedastisitas................................................................ 48 



xvii  

 

Tabel 4.14 Hasil Uji Koefisien Determinasi (R2) ...................................................49 

Tabel 4.15 Hasil Uji F............................................................................................ 50 

Tabel 4.16 Hasil Uji t .............................................................................................51 

Tabel 4.17 Hasil Uji Analisis Regresi Linear Berganda....................................... 52 



xviii  

 

 

 
DAFTAR GAMBAR 

 

Gambar 2.1 Model Penelitian ................................................................................. 19 

 
Gambar 4.1 Gambar Histrogram ............................................................................ 45 

 
Gambar 4.2 Grafik Normal Plot............................................................................. 46 

 
Gambar 4.3 Scatterplots ........................................................................................ 48 



xix  

 

 

DAFTAR LAMPIRAN 

Lampiran 1 Kuesioner Penelitian .......................................................................... 64 

Lampiran 2 Tabulasi Data .....................................................................................68 

Lampiran 3 Data Responden ................................................................................89 

Lampiran 4 Deskripsi Responden....................................................................... 112 

Lampiran 5 Deskripsi Variabel........................................................................... 115 

Lampiran 6 Output SPSS .................................................................................... 121 

Lampiran 7 Hasil Turnitin .................................................................................. 127 


