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The creative economy in developing entrepreneurship:
a case study on calligraphy craftsmen in Indonesia

Abstract. The creative economy is supported by an innovative industry driven by creators and innovators.
Many types of creative industries are considered to be developed in Indonesia, including figure calligraphy.
This study aims to develop figura calligraphy products through product characters with sharia-based
innovations. The research method used is a qualitative approach. This study involved 20 figure craftsmen
in the Kudus district, Central Java, Indonesia. The data were obtained using observation, interviews, and
in-depth discussion with the respondents. Data analysis uses the Miles and Huberman model, namely
reducing data, tabulating, presenting data, and drawing conclusions. The result of the research is the
development of creative industries figura handicrafts through the innovation of sharia-based products that
are handicrafts that have artistic value to be enjoyed and contained the meaning of promoting the teachings
of Islam. Furthermore, diversification of figura products that use technology makes figura product innovation
an advantage, novelty, and change. In the future, it is expected to develop creative industries, increasing
innovation through the diversity of products.
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MAricTp 8KOHOMIKW, BUKNanad, hakynbTeT eKoHOMiKK Ta BiaHecy,
YHiBepcuteT Mypia Kynyc, Kyayc, lHooHesia

MoepeariT.

marictp ekoHomikn, MBA, Buknagad, akynsteT eKoHOMIKK Ta GiaHecy,
YHisepcutet CTikybaHk Cemapanr, Cemapadr, [HooHesia
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KpeaTnBHa ekoHOMIKa B PO3BUTKY NiANPUEMHULTEA:

npuknag maincTpie kanirpadii B lHgoHesiT

AHoTauisa. KpeatTMeHa eKOHOMIKA NiATPUMYETLCA IHHOBALIMHOK IHAYCTPIEK, TEOPUAMIK Ta HOBaATOPaMMW.
BBaxaeTbcH, Wo B IHOOHEe3I po3BnHeHi 6araTto BUAiB TBOPYMX iHAYCTRIW, 30kpema dirypHa kanirpadis.
e pocnigxeHHa cnpAMoBaHe Ha po3pobky npoaykTie kanirpadii dirypok i3 BAKOPWUCTAHHAM CUMBOTNIB
MPOOYKTY 3 iIHHOBALiAMM, 3aCHOBaHWX Ha wapiati. 9k MetTon AoCniaXeHHs BUKOPUCTOBYETLCA AKICHWIA
nigxig. ¥ usomy gocnigxeHHi Baanwm ydacts 20 malicTpie i3 paiony Kyaoye, LleHTpansHa Hea, IHooHesis.
Hadi 6ynn oTpyMmaHi 3a OOoNOMOrol) CNOCTEPEXEHHA, iHTepB'id Ta nornmbneHoro oGroBopeHHa 3
pecnoHgeHTamu. PeaynbTaTtomM OOCRIAXEHHA € pPO3BUMTOK TBOPYMX iHAYCTPiA dirypHoro pemecna 3a
paxyHOK iHHOBAUIW, 3aCHOBAHWX HA WAapiaTi, Aki € pemMecnamMu, WO MaKTb XYOO0XHIO LUIHHICTb, AKUMMK
MOXHA HACONOMAXYBATUCS, | SKi MICTATL CEHC NPOCYBAaHHA BYeHHA lcnamy. Okpim Toro, ameepcudikadia
NnPoaykTie kanirpadii, B AKMX BUKOPWCTOBYKTLCA TexHonorii, pobuTb iHHOBAUii npoaykTie kanirpadii
nepeBarok, HOBU3HOK Ta 3MiHO. Y ManByTHbOMY OYiKYETLCH PO3BUTOK TBOPYMX iHOAYCTRIN, 36inblUeHHA
iHHOBAL 3a paxyHOK pPi3HOMAaHITHOCTI Npoaykuii.

Kmo4oBi cnoea: kpeatneHa ekoHoMika; kanirpadis; ctpareria aneepcudikadli; nignpueEMHNULTBO;, KpeaTrBHa
NMPOMWCIOBICTb.

3ynuartu (6]

MarncTp 3KOHOMWKW, NpenofaBarenb, hakynsTeT SKOHOMUKK 1 BU3Heca,

Yuneepcuter Mypua Kyayc, Kyayc, MHooHe3nsa

Moapeatu T.

maruncTp akoHomukn, MBA, npenogaeatens, dakynsreT 9kKOHOMUKM U BruaHeca,

Yuuneepcuter Ctukybank Cemapanr, Cemapatr, MlHooHe3unsa

Pycaownanrto X.

maruncTp akoHomukn, MBA, npenogasatens, dakynsreT 9kKOHOMUKKM U Br3Heca,

Vuueepcutet Mypua Kynyc, Kyayc, HooHeana

KpeaTnBHasa 3KOHOMMKA B Pa3BMTUM NpeanpyuHUMaTENbLCTEA:

npumep macrepos Kannurpadwvn B MHooHe3un

AHHOTauma. KpeaTvWBHAsA O9KOHOMWKA MOAOEPXWBAETCA WHHOBAUWMOHHOW WHOYCTPWUEN, OBWKWMON
TBOpUAMUW 1 HOBaTopamu. CuntaeTtcs, 410 B VMIHOOHE3MM Pa3BNTLI MHOTME BUALI TBOPHYECKUX UHOYCTPWIA,
B TOM 4yncne durypHas kannurpadpmus. 3TO NWCCnenoBaHMe HanpaBneHo Ha paspaboTky NpoaykToB Ansa
kannurpadun burypok ¢ vcnons3oBaHWEM CWUMBOMOB MPOAYKTA C VHHOBALWAMW, OCHOBAHHBLIMW Ha
wapware. B ka4ecreBe MeTona NCCNenoBaHvA MCMNONb3YETCA KAYECTBEHHLIN noaxon. B atomuccnenosanumn
npuHanu yyactue 20 mactepoB 13 paiona Kyayc, LeHtpaneHas Aea, MHooHeana. [laHHbie Gbinv nony4yeHsl
C NOMOLBLKD HAONIOOEHWA, MHTEPBLIO W YMyOBnéHHoro obcyXOeHws ¢ pecnoHogHTamu. Peaynktatom
MCCNenoBaHva ABNSETCA Pas3BWUTWE TBOPYECKMX WHAYCTPWMIA (GUIrypHOro pemecna 3a CYET MHHOBALWA,
OCHOBaHHbLIX HA LLAPUATE, KOTOPbLIE NPEACTABNAIOT CODOM peMecna, MEIOLLME XYL0XECTBEHHYIO LEHHOCTD,
KOTOPLIMW MOXHO HACNaxXOaThbCH, M coAepxalime CMbIC npoaemkeHus ydenus Mcnama. Kpome Toro,
aveepcudmrKaums NPoaykKTOB kananrpadunu, B KOTOPLIX MCNONL3YIOTCA TEXHONOMW, AENaeT MHHOBALUW
MPOaYKTOB kKannurpadum NpenMyLLIecTBOM, HOBM3HOW U nameHeHuem. B Byaoyuwiem oxnaoaeTcs passitne
TBOPYECKUX MHOYCTPWIA, YBENWYEHNE MHHOBALWMIA 3a CYET pasHoobpasuna npoaykumm.

KniwueBsle cnoea: kpeaTuBHas 3KOHOMWKE; kannurpadws; cTpaterus aueepcudukauun;
NPeanpUHUMAaTENbCTBO; KPEaTUBHAA MHAYCTPUA.

1. Introduction

The development of science and technological advances has changed the economic life pat-
terns of people globally in various fields. These pattern changes stimulate the creation of new
products. In addition to the changing economic patterns, technological innovation and creativity
of science have also shifted the economy's orientation into a creative economy (Lerena & Orozco,
2020). It takes community engagement to get to the creative economy (Symons et al., 2018).

A creative economy is an economic activity driven by innovative industries that prioritize the role of
intellectual capital. Creativity has an important role in driving innovation and broader economic growth
(Abbasi et al., 2017). In the creative industries, it takes experimentation with new ideas, in contrast to
the previous ones, by combining existing ones with something unique to be accepted by consumers
(Cerneviciute & Strazdas, 2018). The creative economy is one of the solutions to optimize the resour-
ces owned and supported by the creative industries (Bilan et al., 2019). The creative industry itself is
driven by entrepreneurs, namely creative and innovative abilities (Unceta et al., 2021). Entrepreneurs
have the freedom to make their own decisions according to the conditions of their respective busi-
nesses (Vallaster et al., 2018). The motive in entrepreneurship is to gain profit and may serve sofhl
purposes (Douglas & Prentice, 2019). The activity sector of the creative industry is organized with the
main objeflives of production or reproduction, distribution, commercialization, goods, and services,
as well as activities of a cultural, artistic, or heritage nature (Skavronska & Economic, 2017).
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Many creative industries are popping up in Kudus Regency in Indonesia. Calligraphy figura
craft is one of the furnicrafts creative industries, but not yet developed. Data from the Depart-
ment of Industry, MSMEs, and Cooperatives shows that Figura Calligraphy craftsmen are cur-
rently not so touched by their existence and have not been recorded (Moeuf et al., 2018). Pro-
duction is still limited because it is still handmade (Boda & Topcu, 2020). Handmade charac-
teristics are produced entirely by hand or manually until they become a component or finished
product (Salazar-ordoéiez et al., 2018) - many competitor products from outside the region and
other countries. Product quality, production process, and marketing strategy are challenges that
craftsmen must solve (Kazungu, 2020). Calligraphy figura craft loses competition with products
from outside the region if not innovated (Romanova, 2019). Competitive advantage is demon-
strated by the industry’s competitiveness in regional, national and international competitions
(Liu &Y. Chiu, 2017).

Diversification of calligraphy products makes products more innovative. The most popular
strategy in business development is product diversification. Entrepreneurs can deal with the com-
plexity and diversity created by product diversification (Benito-osorio et al., 2020). Creative indus-
tries in absorbing labor must pay attention to the products they produce.

Alongwith the development ofinformation technology, itmust produce technology-based pro-
ducts to continue maintaining its business. Technology can directly increase creativity and iden-
tify ways to overcome obstacles or solutions to specific problems (Tsilika etal., 2020). Challenge
to develop entrepreneurship by using technology without compromising the advantages of
labor-intensive handicrafts (Ribeiro-Soriano, 2017). Innovation is excellence, with innovation
means entrepreneurs create distinction (Rofiaty, 2019). Innovation can be in various forms, such
as product innovation, processes, methods, technology, and management (Lussier et al., 2016).
Innovation can also mean applying creativity to solve the problems faced and creating opportu-
nities to improve lives (Mottiar et al., 2018). Innovation frame calligraphy products as an advan-
tage have been implemented to find solutions to the issues that occur.

The Furnicraft industry is a creative industry that needs to be developed. The development of
creative industries handicrafts and furniture (furnicraft) required creative and innovative entrepre-
neurs to create the character of their products. The challenge of innovating today is developing
digital business models and product development following market demand (Kinkel et al., 2017).

The creative industry of calligraphy figura craft developed supported by the habits of Kudus
who prefer entrepreneurship and are accompanied by high religious-spiritual value. Therefore, the
creative sector of calligraphy craft is a very good potential that needs to be developed - the deve-
lopment of creative calligraphy industries through the diversification of calligraphy figura products
with various technology-based product innovations. This research aims to build figure calligra-
phy products through product character, namely product diversity and innovation of sharia-based
frame products. Creating product diversification furnish-craft frame is expected to spur sales
growth, improve marketing frame calligraphy, accelerate the diffusion of technology and manage-
ment so that entrepreneurial potential can be optimal.

2. Research Methodology

This study uses a gualitative approach. This study involved 20 figure craftsmen in the Kudus
district, Central Java, Indonesia. The data were obtained using observation, interviews, and in-
depth discussion of the respondents. First, statements were made to obtain a physical description
and activities of the research location, such as the craft of calligraphy figures. Second, interviews
were conducted to obtain data about business managers, types of products, and consumers.
Third, the results of the informal interviews were analyzed descriptively-comparatively, then a Fo-
cus Group Discussion (FGD) was held. Finally, data from the focus group discussions are summa-
rized and mapped according to the problem. Data analysis uses the Miles and Huberman model,
namely reducing data, tabulating, presenting data, and drawing conclusions.

3. Results and Discussions

3.1. Characteristics of Respondents

The characteristics of respondents in the study can be seen in Table 1.

The observations show that calligraphy figura artisans have sufficient resources in develo-
ping the business. The descriptive research object of the creative industry of the Kudus Regency
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Table 1:
Characteristics of Respondents
Description Criteria Amount Percentage
Male 18 90
Gender Women 2 10
Amount 20 100
Junior 4 20
Senior 14 70
Level of education Bachelor > 10
Amount 20 100
Max 300 billion 14 70
Sal >300 million-2.5 billion 6 30
ales >2.5 billion-50 billion 0 0
Amount 20 100
Max 50 million 4 20
=50 million-500 million 6 30
Assets >500 million-10 billion 10 50
Amount 20 100
1-9 employees 14 70
11-19 Employees 4 20
Employees =19 5 10
Amount 20 100

Source: Compiled by the authors

figurine calligraphy is a micro-enterprise, which is seen from its turnover of no more than 300 mil-
lion per year. However, the total assets of craftsmen are quite significant because their assets
range from 500 million - 2.5 billion. Furthermore, craftsmen have a high entrepreneurial spirit by
innovating and diversifying products to compete against competitors outside the region, such as
Majalengka figures, Demak figures, Salatiga figures, and figures imported from China.

3.2. The creative economy in developing entrepreneurship

Figura calligraphy craftsmen have tried creatively and innovatively by developing product de-
signs, models, product engineering techniques, and other uniqueness, but they are not optimal.
Figura’s calligraphy craft products, in addition to highlighting the art of calligraphy, also con-
tain the meaning of Islamic da’'wah teachings (Araujo et al., 2019; Bashir et al., 2019; Gong &
Cortese, 2017). An important factor in creativity is to combine knowledge relevant to the effort,
skills pertinent to creativity, and motivation (Berkova et al., 2019). The concept of creativity has a
vital artistic component, emphasizing intellectual property. The contribution of human resources
will increase productivity (Steshenko et al., 2019). The resulting product has a high commercial
value with low reproduction costs and easy transfer to the following business process (Republic
et al., 2019). Creativity and innovation can be supported by the number of workers and owned
and the education of business owners (Zavadsky & Hiadlovsky, 2020). Moreover, Inovasi created
by human resources makes technology transfer, and its implementation will increase producti-
vity (Steshenko et al., 2019).

The development of creative industry figura calligraphy craft through the innovation of
sharia-based products that are handicrafts that have artistic value to enjoy and contained the
meaning of promoting the teachings of Islam. Innovation as Excellence through product de-
velopment (Pavlenko et al., 2018). Craft figura calligraphy has the advantage of higher artis-
tic value. The selling price increases innovation as an update, a new added value for its users
(Bin Nordin et al., 2020). Updates in frame calligraphy products are implemented through di-
gital-based sound frame product design innovations (Stasiulis, 2017). Innovation as a change,
frame calligraphy crafts can function ornaments on furniture with calligraphy motifs, so-called
furni-craft.

Frame sound products are the result of innovation updates from the mecca frame Medinah
lights. The novelty of this product focuses more on the values of unigueness, aesthetics (beau-
ty), art, special/typical decorative variety (ornament), and the musical sound Qur'an 30 chapter
is the primary element. Product renewal innovation can not only be enjoyed through its physical
form but one’s spirituality (Jumintono et al., 2018). The frame craftsmen can make a voice enhan-
cer for the 30-chapter recitation and are expected to add to the religious value of their products.
Frame digital is one of the diversities of information technology-based products that contain cal-
ligraphy (Barthos & Sara, 2019). According to the time, there is also a five-time prayer digital clock
that will sound when the adhan arrives. Besides, there is a running text containing advice, advice,
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and announcements, so it has a dual function as an alarm and a means of delivering notifications
(Anh et al., 2017).

Frame calligraphy products are generally made repeatedly and made on a large scale (mass
product). The implementation of product innovation as a change of figure is a type of frame dow-
ry product (Yue & Qin, 2019). With this change in product type, the core benefits of frame cal-
ligraphy turn into a different function, namely as a dowry. Dowry Figures are usually made not
in bulk but based on special orders and unique calligraphy, which is also produced to order. In-
novation frame calligraphy products as an advantage have been implemented to find solutions
to problems. However, these frame materials using frame materials to substitute materials from
wood are increasingly rare. The advantages of frame made of frame have substantial resistance,
anti-porous, has a variety of motifs, and lower prices than wood. In addition, the use of foil ma-
terial as a substitute for brass slabs has the advantage of not being rusty and forming calligra-
phy writing motifs easier.

Diversification of handmade calligraphy frame products has the advantage of higher art va-
lue so that the selling value is higher. It has categorized sharia products because calligraphy pro-
ducts contain material or writing snippets of holy verses of the Quran or Al-Hadith designed so that
the meaning or meaning contained in calligraphy can be believed the truth and can be practiced
reading in daily life. Life satisfaction is determined by fulfilling spiritual needs through highly artis-
tic products. Snippets of verses of the Qur'an or Hadith that are often used in calligraphy art and
suggestions believed by consumers are Verse Kursi (meaning salvation), Surah Yaasin (telling al-
ways remember death so that it will never forget God), Asmaul Husna (meaning always remember
the names of Allah), Verses of a Thousand Dinars (meaning to bring commonwealth), Sholawat
Nariyah (meaning salvation), Calligraphy Semar / Syahadat, Calligraphy from animal skin, frame
Mecca, Medinah, Roudhoh, The Door of the Kaaba and Multazam, Various prayers: happy family,
the happy afterlife. Frame Digital five-time prayer accompanied by running text appealing virtue.
An example of a calligraphy Diversification product can be seen in Figure 1.

The creation of furniture and handicraft product development in the form of figura products
with digital clock five prayer times and running text is a product diversification that combines
technology with handicrafts. By diversifying this product, figura craftsmen in general and groups
of craftsmen Kudus in particular. Empowerment of figura craftsmen results in improved human

Figure 1:
Various diversification of sharia product innovation frame calligraphy
Source: Compiled by the authors
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resource skills, improved product quality, the creation of a variety of new products (innovations)
and diversification products, increased marketing so that the value of assets and revenues of fi-
gura craftsmen increased. This increase in figura craftsmen revenue will certainly increase regio-
nal and state revenues to support the creation of an advanced Indonesia in the current era.

Diversification of figura products that use technology makes figura products and handicraff§)
and furniture used as outdoor and indoor home accessories. Product diversification strategy is an
effort to find and develop new products or markets to pursue growth, increased sales, profitabi-
lity, and flexibility.

4. Conclusion

The conclusion of the research is the development of creative industries frame handicrafts
through the innovation of sharia-based products that are handicrafts that have artistic value to
be enjoyed and contained the meaning of promoting the teachings of Islam. Diversification of
figura products that use the basis of technology makes frame product innovation an advantage,
novelty, and change. In the future, it is expected to develop creative industries, increasinginno-
vation through the diversity of products so that a creative economy is formed. Product diversi-
fication and innovation of frame calligraphy products make the community more creative in en-
trepreneurship. Unemployment is reduced due to the creation of new jobs. Creative industries
create healthy business competition. The creative economy is growing, and society is becoming
prosperous.
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