
Pengaruh Sales Promotion,
Content Marketing, and

Shopping Lifestyle Content
Creator Tiktok terhadap

Keputusan Impulse Buying
pada e Commerce Shopee.

by Ignatius Hari Santoso

Submission date: 13-Apr-2023 02:08AM (UTC+0700)
Submission ID: 2062775368
File name: Pengaruh_Sales_Promotion..._sinta_4.pdf (670.65K)
Word count: 4127
Character count: 25732



2

2

4

4

5

5

5

6

6

7

7

7

9

9

14

14

18

18

21

22

24

24

29



2

12

17

23

31



1

1

1

2

3

30



2

4

9

16



1

2

6

7

14

16



2

3

8

15



2

27

28

32



2

4

10

10

10

13



2

4

5

5

20



2

6

11

19

25

26

26



18%
SIMILARITY INDEX

%
INTERNET SOURCES

18%
PUBLICATIONS

%
STUDENT PAPERS

1 2%

2 2%

3 1%

Pengaruh Sales Promotion, Content Marketing, and Shopping
Lifestyle Content Creator Tiktok terhadap Keputusan Impulse
Buying pada e Commerce Shopee.
ORIGINALITY REPORT

PRIMARY SOURCES

Tri Hutomo Putra, Dahmiri Dahmiri.
"PENGARUH IKLAN DAN PROMOSI
PENJUALAN TERHADAP KEPUTUSAN
PEMBELIAN KONSUMEN PADA PRODUK
SMARTPHONE XIAOMI (Studi Kasus Pada
masyarakat Kota Jambi terhadap produk
smartphone Xiaomi)", Jurnal Manajemen
Terapan dan Keuangan, 2018
Publication

Ma’rifatul Ula, Solikhul Hidayat. "ANALISIS
FAKTOR-FAKTOR YANG MEMPENGARUHI
AUDIT DELAY", JURNAL FAIRNESS, 2022
Publication

Made Suri. "Pengaruh content marketing
pada media sosial instagram terhadap minat
kunjung followers ke pulau bali pada era new
normal", Jurnal Ilmiah Pariwisata dan Bisnis,
2022
Publication



4 1%

5 1%

6 1%

7 1%

Maghfirotika At-Tamama Zidan, Rusdi Hidayat
Nugroho. "Pengaruh Sales Promotion dan E-
Service Quality terhadap Impulse Buying pada
E-Commerce Shopee", Reslaj : Religion
Education Social Laa Roiba Journal, 2022
Publication

Masni Masni, Yonathan S Pasinggi, Zaid
Zainal. "HUBUNGAN MINAT BELAJAR DENGAN
HASIL BELAJAR MATEMATIKA DI MASA
PANDEMI COVID-19", J-PiMat : Jurnal
Pendidikan Matematika, 2021
Publication

Tiara Ajmi Rissalah, Lisa Sulistyawati. "Faktor-
Faktor yang Mempengaruhi Loyalitas
Pelanggan Shopee di Mojokerto pada Masa
Pandemi", Reslaj : Religion Education Social
Laa Roiba Journal, 2022
Publication

Maulia Kirana Fadhilah, Asri Rejeki, Noer Suci
Endah Puspitaningrum. "THE EFFECT OF
HEDONIC SHOPPING MOTIVATION ON
IMPLUSIVE BUYING: THE MEDIATOR ROLES
OF SHOPPING LIFESTYLE", Journal Universitas
Muhammadiyah Gresik Engineering, Social
Science, and Health International Conference
(UMGESHIC), 2021
Publication



8 1%

9 1%

10 1%

11 <1%

Aisyah Aini, Ira Aprilia, Meyla Eka Ningtyas,
Imanuel Madea Sakti. "Analisis kelayakan
pemanfaatan lahan Desa Rowoboni sebagai
wisata kuliner", Entrepreneurship Bisnis
Manajemen Akuntansi (E-BISMA), 2022
Publication

Ronaldo Yolanda Putra, Syifa Nurul Fadillah,
Annisa Afifah Nugroho, Ifta Firdausa Nuzula.
"Analysis of Factors Contributing to Impulse
Buying Behavior of E-Commerce Users",
Journal of Management Studies and
Development, 2022
Publication

Katoci Zella Sumampow, Djurwati Soepeno,
Michael Ch Raintung. "PENGARUH FASHION
INVOLVEMENT, SALES PROMOTION DAN
POSITIVE EMOTION TERHADAP IMPULSE
BUYING PADA MATAHARI DEPARTEMENT
STORE MEGAMALL MANADO", Jurnal EMBA :
Jurnal Riset Ekonomi, Manajemen, Bisnis dan
Akuntansi, 2022
Publication

Hetdy Sitio, D. Yuliana Sinaga. "A Comparative
Study between the Use of Problem Based
Learning Method and Expository Learning
Method in SPLDV Material on Students'
Mathematical Concept Understanding", Jurnal
Basicedu, 2022



12 <1%

13 <1%

14 <1%

15 <1%

Publication

Meirin Rahma Dira, Tina Kartika. "FENOMENA
ONLINE BUYING BEHAVIOR DALAM PANDEMI
COVID-19 (STUDI INTERAKSI SIMBOLIK PADA
GENERASI MILENIAL)", JSSH (Jurnal Sains
Sosial dan Humaniora), 2021
Publication

Fitri Santi, Trisno Supriadi. "THE EFFECT OF
FINANCIAL LITERACY, MONEY ETHICS, AND
TIME PREFERENCES ON FINANCIAL BEHAVIOR
OF HIGH SCHOOL STUDENTS (SMA) IN
BENGKULU CITY", Benefit: Jurnal Manajemen
dan Bisnis, 2022
Publication

Veliana Angela, Eristia Lidia Paramita.
"PENGARUH LIFESTYLE DAN KUALITAS
PRODUK TERHADAP KEPUTUSAN IMPULSE
BUYING KONSUMEN SHOPEE GENERASI Z",
Jurnal Ekobis : Ekonomi Bisnis & Manajemen,
2020
Publication

Rahmat Taufiq Dwi Jatmika, Siti Rahmah
Ruspendi, Toni Suyono. "PENGARUH BRAND
IMAGE DAN E-COMMERCE TERHADAP
KEPUTUSAN PEMBELIAN DI UD. BAHANA
AGRO KECAMATAN CIPANAS KABUPATEN
CIANJUR", AGRITA (AGri), 2022
Publication



16 <1%

17 <1%

18 <1%

19 <1%

Viedy Virginia Lombok, Reitty L Samadi.
"PENGARUH BRAND IMAGE, BRAND TRUST
DAN DIGITAL MARKETING TERHADAP
KEPUTUSAN PEMBELIAN KONSUMEN PADA
PRODUK EMINA (STUDI KASUS PADA
MAHASISWA UNIVERSITAS SAM RATULANGI)",
Jurnal EMBA : Jurnal Riset Ekonomi,
Manajemen, Bisnis dan Akuntansi, 2022
Publication

Maria Kumalasanti. "PENGARUH KONTEN
PEMASARAN TOKOPEDIA TERHADAP
KEPUTUSAN PEMBELIAN PELANGGAN DI
YOGYAKARTA", Journal Competency of
Business, 2022
Publication

Lia Amalia Amalia, Basman Nurafian. "Model
Of Correlation Of Work Motivation and
Organizational Commitment Through
Workplace Spirituality and Servant
Leadership", JBMP (Jurnal Bisnis, Manajemen
dan Perbankan), 2021
Publication

Muhammad Thohir, Aprilia Indah Sari,
Erhasah Nuril Aini. "Konsumerisme dan E-
commerce: Perilaku Konsumen Online Saat
Pandemi dalam Tinjauan Pendidikan Ekonomi
Islam", At-Taradhi: Jurnal Studi Ekonomi, 2021
Publication



20 <1%

21 <1%

22 <1%

23 <1%

Subarjo Subarjo. "Pengaruh Return on Asset
(ROA), Current Ratio (CR), Net Profit Margin
(NPM) dan Inflasi terhadap Harga Saham
(Studi Kasus PT Kalbe Farma, Tbk. Periode
Tahun 2001–2014)", Jurnal Maksipreneur:
Manajemen, Koperasi, dan Entrepreneurship,
2015
Publication

Dian Widiyati, Zubair Jauhamsyah. "Pengaruh
Profesionalisme, Pengalaman Auditor, dan
Work from Home terhadap Kinerja Auditor
(Studi Kasus pada Kantor Akuntan Publik di
Jakarta Selatan)", Jurnal Ilmiah Akuntansi dan
Finansial Indonesia, 2022
Publication

Ketut Ayu Mas Adistania Putri, Ni Nyoman
Kerti Yasa. "The Role of Customer Satisfaction
as Mediating Variable on the Effect of Brand
Image towards Coffee Shop Customer’s
Repurchase Intention", European Journal of
Business and Management Research, 2022
Publication

Agus Kusnawan, Silaswara Diana, Andy Andy,
Sefung Tjong. "Pengaruh Diskon pada Aplikasi
e-Wallet terhadap Pertumbuhan Minat
Pembelian Impulsif Konsumen Milenial di
Wilayah Tangerang", Sains Manajemen, 2019
Publication



24 <1%

25 <1%

26 <1%

27 <1%

28 <1%

Muhammad Fuad Anshori, Bambang Sapta
Purwoko, Iswari Saraswati Dewi, Willy
Bayuardi Suwarno, Sintho Wahyuning Ardie.
"Salinity tolerance selection of doubled-
haploid rice lines based on selection index
and factor analysis", AIMS Agriculture and
Food, 2022
Publication

Annisa Edelia, Tuti Anggraini. "The Effect of
Hedonic Shopping Motivation, Shopping
Lifestyle, and Fashion Involvement on Impulse
Buying on Zalora Customers in Medan City",
Daengku: Journal of Humanities and Social
Sciences Innovation, 2022
Publication

Neeraj Karandikar. "Chapter 4 Storytelling
und Markenbildung", Springer Science and
Business Media LLC, 2023
Publication

Rita Zusana Lantu, Tungga Buana Irfana.
"Kepemimpinan dan Kepuasan Kerja
Dampaknya Terhadap Kinerja Guru", Jurnal
Ilmiah Manajemen Ubhara, 2019
Publication

Samuel David Bong, Bernardus Wishman S.
Siregar, Waseso Segoro. "PENGARUH
KUALITAS PRODUK,HARGA,CITRA MEREK DAN
PROMOSI TERHADAP KEPUTUSAN



29 <1%

30 <1%

31 <1%

32 <1%

PEMBELIAN PRODUK SMARTPHONE XIAOMI
DI KOTA DEPOK", Jurnal Akuntansi dan
Manajemen Bisnis, 2021
Publication

Waode Maratun Shaleha, Nisrina Hamid, Al
Asy Ari Adnan Hakim. "Pengaruh Hedonic
Shopping Value, Utilitarian Value, Dan Store
Atmosphere Terhadap Impulse Buying Pada
Minnisou Lippo Plaza Kendari", JBMP (Jurnal
Bisnis, Manajemen dan Perbankan), 2020
Publication

Florensia Jovita Poluan, Johny R. E. Tampi,
Danny D. S. Mukuan. "Pengaruh Hedonic
Shopping Motives dan Promosi Penjualan
Terhadap Impulse Buying Konsumen di
Matahari Department Store Manado Town
Square", JURNAL ADMINISTRASI BISNIS, 2019
Publication

Orfyanny S Themba, Aminuddin Hamdat, Nur
Alam, Karta Negara Salam. "Impulse Buying
on users of online shopping", JURNAL
MANAJEMEN BISNIS, 2021
Publication

Yetti Afrida Indra. "Perbandingan Keakuratan
Metode Capital Asset Pricing Model dan
Arbitrage Pricing Theory dalam Memprediksi
Return Saham (Studi pada Perusahaan Sektor
Barang Konsumsi dan Sektor Pertambangan



Exclude quotes On

Exclude bibliography Off

Exclude matches < 10 words

yang Terdaftar di Indeks Saham Syariah
Indonesia (ISSI) Peri", Journal of Economic,
Bussines and Accounting (COSTING), 2018
Publication


